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Rozanna Rashid

Economics degree background
Corporate banker as first job
Now an entrepreneur...

... and also licensed financial planner
CFP & IFP charter holder
Mom, wife & catmom
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Tell a Powerful Origin Story

Top planners share a
compelling personal
journey: why they chose
financial planning, what
drives them, and what they
believe.

Storytelling makes the
brand human and
memorable.
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Educate, don’t sell ()

Niche Down to Stand Out
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Build a Personal Brand,
Not Just a Business
Brand

Show Proof & Social
Credibility

Celret sautes



Be client centric

Invest in professional
branding
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O Stay visible & consistent
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Get featured (media)

Celret sautes



Educate, Dont el

Build authority by ONING ANAY MAssie
walue through content b\oge, \ideos,
newsletters, webinars, efc.

aoal i to solve before you 95/Lbui\dim@
frust by being helptul



Niche Down to Stand Out

Do not try 10 sevve everymie

pick 4 niche—like doctors, tech
emplNees, o business ownevs—ang
speak direct to their problems.

Poei’riovxivx? ds experts in that niche
builds Faster trust and refervals.



Show Proof « Social Credbility

Client success stories, testimonials,
reNiews, awards, media appedarances,
podeast quest spats—these serve
thivd-party validation.

Make It easy for others fo see you're
the veal deal



Buld a Personal Brand, Not Just a
Business Prang

Peorle folow pegrle. Top planners use
Linkedin, Twitter, YouTube, ang
nstagram to share ot st insighte,
but values, personality, and even
itestyle.

They show up consistent as fuught
leaders



Be ObeeschN Client-Centric

Exceptional senice betomes a brand in
toelt—surprise touches, fast
Communication, and proactive aaice.

happy clients are the best brand
ambassadors and veferval sources



Stay Visible + Consistent

Reputation s bullt through consistency
They stay active In content Creation,
folow-ups, check-ins, and events.

Even it their audience isnt ready o
buy, theyre always fop-of-mind



nvest in Professional ?/mnding

High-ouality website, gond. phofography
Clear messaging. They freat their
brand like a high-end product.

First impressions maffer—espetialy in
finance.



Get Featured - Media, Awards, Events

hetively pursue speaking engagements
articles in financial media, or industry
anavds.

Public vecognition fast-tracks veputation
and credbilty.
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DO NOT fry 10 be someone
\ou ave ot
Lead with nteqrity, honesty,
ang \owgf’re\rw\ thinking
huthenticity creates trust—
and in finance,
frust is evcr\{fhing.
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AR BUDGET 2024: EXPERTS CALL FOR FINANCIAL
—— PLANNING TAX RELIEF

financial advisor

BERNAMA Images

19th Asian Games
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Business v Personal Finance v Arts & Culture ~  Current Affairs v Health v Politics v Eventsv  More v
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Podcasts / Business / Ringgit & Sense

Financial Lessons For Barbie

o 21mins - 09:30, 24 Aug 2023

Recommended Guest: Rozanna Rashid, Licensed Financial Planner, Alpine Advisory

BFM89.9 ° d Service Business v Personal Finance v  Arts & Culture~  Current Affairs v Healthv  Politics v Evel

Podcasts / Business / Ringgit & Sense

The Hows And WhysOf Being A
Licensed Financial Planner

° 26mins - 09:30, 29 Sept 2022 -

Recommended Guest: Rafiq Hidayat, Managing Director, Wealth Vantage Advisory, Rozanna Rashid,
Director, Alpine Advisory

Podcasts

Last Minute Tax Filing Tips The Sth of October is World Financial Planning Day, a day held to raise awareness about

the importance of financial planning. And in conjunction with that, we explore the world of
financial planning to discuss the path of being a licensed financial planner and also the

Media appeacances
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